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CONTENT MARKETING

Inbound customer engagement
Organic searches from a defined audience

Content marketing is the creation and sharing of content in different formats
such as videos, blogs, and social media posts, to build interest in a product or
service. It is becoming increasingly important for marketers to understand
content marketing and to know how to use it effectively. 

The rise of ad blockers, algorithms, private social, and many other factors will
increasingly limit our ability to reach consumers. However, the inbound nature
of content marketing cuts through these barriers. This is because it is centered
around creating written and visual assets that have a genuine and intrinsic
value to people. 

The purpose of content marketing is to drive:

Content is strategically created or curated and distributed in key locations
across the internet to attract customers to your website.

Inbound marketing is a strategy where brands use content marketing to
attract customers. The key driver of inbound marketing is ‘consumer intent’ as
potential customers actively seek out the brand’s content. As a result, the
consumers are more engaged and open to taking action than if the brand
were to communicate with them when they are not actively interested.

Outbound marketing on the other hand, is when the brand pushes its
messages out to as many people as it can within a target audience. The brand
believes that this audience is a good match for the product or service being
advertised. Of course, the consumers might not be interested in the product
at that particular time. So outbound advertising is generally less effective than
inbound marketing at driving action.



Begin with ‘awareness’ content for the top
of the funnel to get the word out there.
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CONTENT & CONVERSION

You can use the ‘conversion funnel’ as a guide when planning your
content marketing strategy. This enables you to map your content to
key decision points in the consumer journey and address their needs. 

The conversion funnel helps you understand the consumer journey by
tracking the different steps a typical consumer would complete on
the way to taking a valuable action such as a purchase, sign up, or
contact request. Content marketers should use funnel insights and
knowledge to drive more valuable customer engagement.

Create ‘consideration’ content for the middle
parts of the funnel, when people are assessing
options in the market.

Produce high-impact ‘conversion’ content for the
end of the funnel. This drives people to take action.

Create ‘retention’ content for past purchasers to turn
them into repeat purchasers, or even brand advocates.

Create ‘re-engagement’ content for people who’ve dropped
out at different stages of the consumer journey to entice
them back.
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Content buckets are categories of information that
brands and creators use to organize their content. Each
bucket is different, but they should all relate back to the
overall brand message

CONTENT BUCKETS

The big messages your business wants to deliver.
These ideas can be pulled from your mission, values,
offerings, and your industry. 

MACRO IDEAS

How will you deliver your macro ideas? 
MACRO is the high-quality content that will be of value
to your audience. The content is delivered in thought
out long forms. 

MACRO CONTENT

MICRO content is quick, consumable content that is
shared on various platforms. MICRO content is pulled
from MACRO content and broken into bite size pieces.

MICRO CONTENT
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MACRO & MICRO CONTENT

Notes:



Content Buckets

Macro Ideas

Delivery of Content

MACRO CONTENT PIECES

MICRO CONTENT PIECES

Macro Ideas Filter Through for tone and direction

Unique Affordable Personal style Curation

Conversational Product Content UGC

Video (5 mins +)

Reels

Story Posts

Newsletter
Deep Dive into Trends

This or That Post

Vote for your favorite
outfit Instagram story

Reposts on Story

Tagging Campaign
Long form campaign/Thought out

Western Chic



Content Buckets

Macro Ideas

Delivery of Content

MACRO CONTENT PIECES

MICRO CONTENT PIECES

Macro Ideas Filter Through for tone and direction


